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About Me
Hello,

 My name is Bridget, I’ve moved from coast to coast in the past few years but 
grew up in the great rust belt city of Cleveland, Ohio and I currently live in Philadel-
phia, PA.

 I have four years of experience in digital marketing and communications and 
graduated from Cleveland State University witha degree in Promotional Commu-
nications. I also have all the Google Analytics certifi cations beause I want to know 
what Google knows! (A lofty goal, I realize).

 
 Thank you for taking the time to review my portfolio. I hope you have as 
much fun looking through it as I did working on these campaigns. I take pride in the 
personal connections I have made with each of these projects.

Best,
Bridget Roddy
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I joined the Forced Perspective team after the fi lm’s 
festival circuit; just before it was released to fans and while 
the companion book was still in it’s infancy. I worked with 
a small creative and marketing team including the artist, 
Derek Hess, Director Nick Cavalier, the artist’s manager, 
Martin Geramita, a graphic designer and a ghostwriter. 

My role was to manage press outreach for the fi lm, book 
and tour. I also co-wrote parts of the book and have a 
proofreader credit in Forced Perspective: The Story of 
Artist Derek Hess. The next page is an overview of our 
integrated marketing campaign.

Integrated Marketing
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Our campaign focused 
heavily on social media, 
primarily targeted Facebook 
ads with bi-weekly instagram 
posts to both the fi lm and 
the artists profi les. 

Photo: NYTimes.com spotlight on 
the fi lm
Press releases about fi lm 
screenings were sent to 
local publications, art and 
fi lm schools, relevant art 
blogs and publications 
across the US and in 
Europe. We used a network 
of high profi le bands and 
musicians close to the artist 
and asked them to share 
the fi lm with fans and give 
feedback. 

Content

Derek and I brainstormed 
ideas for his 
personal blog hosted on our 
e-commerce site. Content 
featured personal stories, 
relevant info about the fi lm, 
interviews, screenings and 
book signings.

Email

We used email to send 
out information about 
screenings, book 
signings and new 
merch as it became 
available. 

Because of the success of 
the fi lm, Derek was asked 
to host his own radio show. 
I helped him come up with 
concepts and themes to 
discuss on air. 

Papering the Town

We paid homage to Derek’s 
roots as a poster artist by 
creating dozens of unique 
posters promoting the fi lm 
and distributed hundreds to 
schools, music venues, and 
businesses. We also sent 
posters to schools and 
venues we hoped to bring 
the tour to.

Social Media PR

Radio
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After the success of Forced Perspective, our team wanted to give 
back to the mental health community. I was part of a four person 
team that created ‘ACTING OUT! Fest’, a three-day arts festival 
benefi tting the National Health Alliance on Mental Illness (NAMI) 
of Greater Cleveland. The events included a comedy night, a fi lm 
screening, a panel discussion with mental health professionals, an 
art show and a concert.

The event was so successful several other cities have contacted us 
about bringing the festival to their city and Acting Out! 2017 will 
come back to Cleveland in September. 

Summary
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ACTING OUT! Fest
My roles:

Creating a new website for the schedule, selling 
tickets, sharing information about the event, our 
sponsors and NAMI.

Organing the Art Show event with 42 artists from 
around the world including London and Norway. 

Creating press releases for 
the event and sharing
information with relevant 
news sites, school and 
mental health 
organizations. They were 
also sent to relevant 
organizations around 
the country to generate 
national buzz about the 
event. As a result, a 
documentary fi lm
organization asked us to 
bring the event to 
Los Angeles in 2017. 

Managing our social 
media presence to share 
news about the event and 
generate excitement.
Our social media strategy 
included a page for each 
of the 5 events, a main 
page for the 
festival and an instagram 
page.  

Collecting and tallying all 
donations collected over 
the three days at each 
event.
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jakprints.com/giclee

blog.jakprints.com/2015/10/creating-prints-of-your-art-
work.html

New Product Launch:
Giclee Fine Art Prints at Jakprints

Jakprints is a full service printing company specializing in printed goods 
primarily for digital artists and the music industry. As a copywriter there, 
one of my favorite projects was the launch of Giclees, museum quality 
prints for digital art and photographs.

Traditional Print

This ad was run in Juxtapoz Magazine and the 
CAN Journal in 2015. 

Web Copy

ContentSocial Media
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Pastini
Social Media & Philanthropy

Pastini is a homegrown Italian bistro creating origional recipies with local ingredients. 
They are currently rebranding to appeal to a younger and more modern audience. I 
manage the online community and voice as well as the Pastathon Program, a profi t 
sharing night for local schools.

Social Media 
Community Management

My main role durring this rebrand was 
to act as an internal project manager. 
I was the company’s go between our 
marketing agency and the owners. I 
organized our fi les, physical samples 
and scheduled meetings with media, 
contractors and vendors. I also 
scheduled publicity events  to engage 
with the Eugene community.

As a community manager for Pastini’s social 
pages, I fi eld a lot of questions and concerns from 
long time patrons about the company’s new 
direction. The brand’s voice is consistent and 
friendly about Pastini’s story and their 
commitment to the Oregon community. 

Newsletter

I work with graphic designers and the 
Director of Marketing to create copy and 
graphics for our weekly newsletter for our 
10k subscribers.

Pastathon Fundraising
The Pastathon program is available to all 
public schools in Oregon. I took over 
promotion of these events and we saw an 
immediate increase in schools participating 
and in the ammount we were able to donate 
to each school. 
I handled each event from start to fi nish 
including: staffi ng, scheduling, promoting and 
tracking all donations. 

pg 6



Honorable Mentions
(LEFT) Scene Magazine cover art proposal 
for 2015 Cleveland Issue. Features art from 
Cleveland comic book artist John G.

(BELOW) Melt Bar and Grilled 10th 
anniversary poster collab with Derek Hess.

(LEFT) In 2016, The Rock and Roll Hall of 
Fame and Museum underwent a rebranding 
including a new website. I was part of the 
web development team in charge of 
content management and copyediting of 
the museums 400+ inductees.

pg 8



pg 8 pg 9

Thank you for reading! For 
more information, please 

visit:
roddycreative.com

Bridget Roddy 
Effective Communication | Media Relations 

Philadelphia, PA 19130 | 216-509-2906 | bridget.roddy22@gmail.com | Roddycreative.com 

Skills  
Adobe Creative Suite, SEO, HTML/CSS, Google Analytics, Social Media Management, Press Outreach, Email and 
Content Marketing,  Creative Solutions,  AP Style and Time Management. 

 

Education  

Cleveland State University / B.A.S, Journalism & Promotional Communication 2015 

Jana V. Stone Endowed Scholarship (For essay writing and showing  promise in the PR Field) | Dean’s List 

Certification: Google Advanced Analytics | Google Adwords | Hootsuite Social Media Marketing 

 

Experience 
Copy Editor, September 2017- April 2018| Willamette Week 

Proofed, fact checked and copy edited articles for the news and Arts and Culture section of the weekly 
newspaper and daily blog posts, special editions 
 

Freelance Digital Strategist,  October  2017 - January 2018 | Partners for a Hunger-Free Oregon 
Created social media strategy and content for EOY fundraising campaigns (Facebook, Twitter, Instagram); 
Worked directly with the Director of Development and communication team to lead fundraising efforts;  
Worked with donors and sponsors for all EOY campaigns increasing donations by 30% over last year 
 

Web Content Manager, Freelance May 2017- Present | Ransom Note Sneakers 
Manage quality of content for website, social media campaigns and email marketing; 
Optimize site and social profiles for search engines; 
Work directly with owner to track success of campaigns and identify areas of improvement 

 

Social Media & Marketing Strategist, January 2017 - August 2017 | Pastini Pastaria 
Managed email list of more than 10k subscribers including: content creation, A/B testing; 
Managed online community across social media channels with strong focus on ROI; 
Managed philanthropy programs and events raising 20k for local schools & organizations and 50k+ for company 
in 6 month 

 

Editor and Media Outreach, February 2016 - October 2016 | Strhess, LLC  
Proofread text from rough manuscript to final edition; 
Curate and promote art shows for Derek Hess Gallery through social media and press releases;  
Manage press outreach for film, book and corresponding tour & festival; 
Increased art show sales by 25% through strategic online marketing campaigns 

 

Content Management & Migration, June 2016 - July 2016 | Rock and Roll Hall of Fame and Museum 
Move content from Drupal to the new CMS platform; 
Ensure all text and images are migrated correctly and edited if needed 
 

Copywriter,  April 2015 - Sep 2015 | Jakprints, Inc. 
Wrote content for company blog, copy for content marketing; copy for print and digital ads; 
Manage all aspects of social media for company, Prepare weekly social media reports 
 

Staff Writer, August 2012 -December 2015 | The Vindicator & The Cauldron  
Write and pitch articles regarding arts and culture and student life for Cleveland State University’s student run 
alternative magazine, The Vindicator, as well as The Cauldron, Cleveland State University’s campus newspaper. 


